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1. Brief Overview of Ebiquity




OVERVIEW OF EBIQUITY

Ebiquity is a leading independent marketing and media consultancy

LARGE
ADVERTISERS

‘LEFT BRAIN'
ADVISORY

FULL
INDEPENDENCE

DRIVING
ACCOUNTABILITY

We work with 80 of the world's top 100 advertisers and leading
brands within the world's largest markets

A focus on helping marketers leverage data to drive improvement in
their marketing results with a typical ROl of 5-10x our fees

No media buying or planning activities; media/agency neutral

We help drive accountability across key marketing investments
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OVERVIEW OF EBIQUITY

We go to market with four practice areas, each covering critical

CMO challenges

Ebiquity
Media

Achieve greater
transparency of your
media spend and
performance

MVM

Media

Ebiquity
Analytics

Build an evidence-
based marketing
programme rooted in
data and analytics

Ebiquity
Tech

Select the right
technology ecosystem
to create a single
customer view

Reporting segments prior to 2018:

MPO

New Practice

New reporting segments:

Analytics & Tech

Ebiquity
Intel

Gain deep competitive
and consumer insights
about advertising

AdIntel

Intel
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OVERVIEW OF EBIQUITY
Our team of 900 FTEs in 20 offices cover the major advertising markets

‘ Ebiquity market presence




OVERVIEW OF EBIQUITY
We work with leading global and national brands across industry verticals
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