






Income Statement

December 
2023

Represented*
December 

2022
Change

£m £m £m %

Revenue 80.2 75.1 5.1 6.8%

Project related costs (7.4) (7.2) (0.2) (1.9%)

Staff costs1 (48.5) (47.4) (1.1) (2.3%)

Other operating expenses1 (12.3) (11.2) (1.1) (9.5%)

Adjusted Operating Profit1 12.0 9.2 2.8 31.1%

Net Finance Expense (2.3) (1.3) (1.0) 78.0%

Taxation (2.6) (2.0) (0.6) 27.3%

Adjusted Profit – Continuing operations 7.1 5.8 1.3 22.0%

Highlighted items (11.2) (13.4) 2.2 (14.6%)

Statutory Loss – Continuing operations (4.3) (7.5) 3.2 (43.2%)

Operating Margin (%) 15.0% 12.2% - 2.8 pp

Adjusted Diluted Earnings per Share (p) 5.32p 4.46p 0.86p 19.3%
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